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Course Syllabus


QMIS 450: Global Issues in Electronic Commerce
Class hours: 

Sunday, Tuesday, and Thursday: 15:00 – 16:00 (Room D2 1005)

Office Hours: 
Sun, Tue: 01:00 – 02:00 pm

Course Description

This course enables students to acquire a broad understanding of global issues in E-Commerce management and technology. Topics include the internet infrastructure, strategic aspects of E-Commerce, strategy formulation and implementation, public policy issues and capital infrastructure from a managerial perspective, etc.

Course Learning Objective (CLOs):
The learning outcomes for this course, listed below, relate to the learning goals of the College of Business Administration Undergraduate Program. Upon successful completion of the course, students will be able to: 

CLO1. Understand the basics of e-commerce

CLO2. Understand global issues associated with e-commerce

Type of Emphases:

· (I)ntroduce: Students will be introduced to the skill and their grasp of it assessed in the course. 

· (A)pply: The course will not cover the skill. Students should have a high-level grasp of the skill and are required to apply it in the course. 

· (R)einforce: Students should have an introductory-level grasp of the skill and the course will improve their mastery to a higher level.

Course Outline

	Topic

	E-commerce Adoption

	Trust

	E-commerce Classification

	Business Models

	Revenue Model

	B2B and B2C

	Auctions

	E-government

	eLearning

	E-books

	E-money

	Payment methods

	Micropayments

	M-commerce

	L-Commerce

	Law and Ethics

	Privacy

	SDLC

	Globalization Issues

	Localization

	Taxation

	Rules and regulations

	Culture and language


Textbook
E-Commerce 2023-2024: Business. Technology. Society. 18th Edition.
By Kenneth C. Laudon & Carol Guercio Traver
Grade Distribution
	Weight
	Event

	20
	Quizzes (5)

	20
	Midterm

	20
	Homework and presentation (4)

	40
	Final Exam 


Web Site
Supplementary information for the course is available at Teams and OneNote sites. The Web site contains class announcements, chapters PP slides, templates, course syllabus, test dates, and other information related to the course. 

E-Mail
All students are requested to update their e-mail addresses in the course website. If you have any questions about the course or need assistance, please contact me in person, twitter, by telephone, or by e-mail at any time.
Grade distribution 

	Range
	Grade

	>= 95
	A

	90-94
	A-

	87-89
	B+

	83-86
	B

	80-82
	B-

	77-79
	C+

	73-76
	C

	70-72
	C-

	65-69
	D+

	60-64
	D

	<= 59
	F


Zero Tolerance for Nepotism 
By registering for this class, you agree to abide by all its regulations including the zero tolerance of nepotism. By agreeing to this rule, you understand that your grade will be decreased a full letter grade (that is: goes from an “A” to “B” for example) if anyone (family, friends, etc.) attempts to influence your grade (with or without your knowledge).
Policies 

· Policy number 1: You are responsible for knowing these policies.
· “I didn’t know” is not an excuse.
· No Cheating.
· Be on time for the lecture: At the beginning of each lecture. Although I take attendance at the end of each class, your early attendance is highly important.
· Absence with a valid excuse will still count as an absence. 

· Students’ absence is valid as long as under control and for reasonable excuses. Being absent for no reasons, means grades will be affected accordingly.
· Students should check Blackboard/Teams/OneNote for class information regularly, you are responsible for any information posted on the website.
· Each student should turn silent his/her mobile at the beginning of class. No mobile check/talk during class time. Otherwise, it is considered personal attitude in class and legal action may occur (expulsion from hall is a valid option).
· Make-up Quizzes and Exams: No Makeup quizzes or Exams will be given.
· If you are a special needs student (have any disability), please inform your instructor.
· After a grade is posted, you will have one week to discuss your test/project/assignment or absence with your instructor.  After that week, the grade is final. 

Cheating

All of the following acts will be considered as cheating:

· Presenting work that you copied from someone else as yours

· Talking to others during exams or quizzes

· Looking over someone else's exam during the exam or quizzes

· Using your mobile phone during exams or quizzes (regardless of what are you using it for)

· Communicating with anyone else during any quiz or exam

· Presenting work that you copied from the internet or a book as yours
· Any text that you would want to include in your work needs to be referenced

· Referencing a book example (referenced text is in italic):
….. "The latest version of the Microsoft Office release has built in support for web enabled features" (Microsoft Office Demystified, John Davis, 2004, Prentice Hall press, page 243) ……..

· Referencing an internet site example (referenced text is in italic):

….  "DHCP servers assign a unique IP address whenever a new computer or device is connected" (http://www.tcpip.org/dhcp.html) ……

Punishment for cheating is as follows (from the university guidelines)

· Students will be given an F for ALL of their classes for that semester

· Students can also be denied class registration for the next semester

Additional Important College Information:

CBA Vision: 
To be the leading provider of quality business education in the region. 

CBA Mission: 
As part of Kuwait University, the leading national institution of higher education, the College of Business Administration is committed to providing quality business education, engaging in research and community services to contribute to the socio-economic development of the country. 

Undergraduate Program Learning Goals: 
LG1. Ethical Skills: A CBA graduate shall be able to recognize ethical issues present in business environment, analyze the tradeoffs between different ethical perspectives, and make a well-supported ethical decision. 

Student Learning Objectives: 
1.1. Identify the ethical dimensions of a business decision. 

1.2. Recognize and analyze the tradeoffs created by application of competing ethical perspectives. 

1.3. Formulate and defend a well-supported recommendation for the resolution of an ethical issue. 

LG2. Decision Making Skills: A CBA graduate shall be able to recognize the extent of the implications of business decisions, evaluate different proposals based on available facts, and make a well-supported business decision. 

Student Learning Objectives: 
2.1. Recognize the implications of a proposed business decision from a variety of diverse, internal and external, stakeholder perspectives. 

2.2. Evaluate the integrity of the supporting evidence and data for a given ethical decision based on business principles and ethical theoretical foundations. 

LG3. IT and Computer Skills: A CBA graduate shall demonstrate capabilities in using general-purpose computer applications
Student Learning Objectives: 
3.1. Use a word-processing application to type and format a business document. 

3.2. Use a data-processing application to analyze or solve a business problem. 

3.3. Use a presentation-making application to prepare a slideshow for a business issue. 
LG4. Communication Skills: A CBA graduate shall be able to communicate effectively in a wide variety of business settings. 

Student Learning Objectives: 
4.1. Deliver clear, concise, and audience-centered presentations. 

4.2. Write clear, concise, and audience-centered business documents. 

LG5. Analytical Skills: A CBA graduate shall be able to apply quantitative and qualitative methods to solve business problems. 

Student Learning Objectives: 
5.1. Use appropriate tools to solve a given business problem. 

5.2. Analyze business problems using suitable business theories and techniques. 

5.3. Structure logic and frame quantitative analysis to solve business problems
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